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Prose from the Pres

h el l o f rie nds an d f el l o w bl s me mbers ,

WELCOME TO THE
BUGLE NEWSLETTER!
The Bugle is intended to be an
informative, educational, and
helpful publication – rather than a
platform for sales and marketing.
Many of the tips, tricks, and stories will
be based on our members
experience at their “day job.”
If you would like to contact the person
submitting the article, please use the
Membership Directory located at
www.BLSPinellas.org.
Please submit any questions, comments,
and ideas for article submissions
for future editions to:
BLSPRCommittee@gmail.com.

MARK YOUR
CALENDARS FOR THE
NEXT BLS CONSORTIUM
Hosted by the
Fall Prevention Committee

FRI D AY, FE BRU A RY 13,
8:30 AM – 11:00 AM
S T. MAR K V ILLAGE
2655 NEBRASKA AVENUE ,
PALM HA RBOR
“SHINE A LIGHT
ON FALL PREVENTION”
Please RSVP at:
www.BLSPinellas.org

Welcome to 2015! Just as the end of a year is a good time to look back and reflect
on what has been, the beginning of a new year is the perfect time to look ahead and
envision what can be. What dreams and goals are you reaching for this year?
How can your membership in BLS help you reach those goals? Could it be to
grow your business? Since about 95 percent of us are connected to the senior care
market, chances are there are people in this organization who can help you. Unlike
other networking groups, you probably won’t get referrals just by coming to meetings.
You might want to use the SMART approach!
Let’s say your goal is: ”I want to get referrals.” Applying SMART, get Specific:
“I will get referrals by getting involved and attending networking meetings.”
Now you need to quantify your goal with SMART Measuring: “I will get 2 referrals
from 4 new referral sources by getting involved and attending networking meetings.”
Put some SMART Action into your plan, because nothing will happen without
an action plan. But make sure it is also Attainable. “I will get 2 referrals from 4
new referral sources by checking out 1 BLS committee per month and attending 4
BLS networking meetings per month. I will sit with new people at each meeting and
set one-on-one appointments with 2 new people per meeting.”
There are 3 SMART R’s in the SMART approach: Relevant, Realistic and Risk.
To add Relevance to your goal: “I will get 2 referrals from 4 new referral sources by
checking out 1 BLS committee per month and attending 4 BLS networking meetings
per month. I will sit with new people at each meeting and set one-on-one
appointments with 2 new people per meeting. These people will be from my top-tier
referral base.” Although you want to make sure your goal is Realistic (which this one
is based on the number of meetings/people to meet with, etc.), you will need to
take some Risks. Change only happens when we stretch out of our comfort zone.
The last part of the SMART approach is to be Timely. Without a time
commitment, you can keep procrastinating. Time frames create urgency. You
want those referrals soon! “Beginning February, 2015, I will get 2 referrals from 4
new referral sources each month by checking out 1 BLS committee per month and
attending 4 BLS networking meetings per month. I will sit with new people at
each meeting and set one-on-one appointments with 2 new people per meeting.
These people will be from my top-tier referral base.”
So there you have it! Your business success in 2015 is largely dependent on your
involvement with BLS! Obviously there’s some exaggeration here, but I can tell you
that it worked for me. I DID get involved; I DID attend a lot of meetings; I DID sit
with new people; I DID set up one-on-ones; and I DID get referrals. You will, too!
I look forward to our continued journey together as partners in BLS!

All the Best,
Mel Coppola
bls president
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BLS QUARTERLY CONSORTIUM
INFORMATION
FEBRUARY CONSORTIUM
HOST: Fall Prevention Coalition Committee
DATE/TIME: Friday, February 13, 2015
8:30 a.m. - 11:00 a.m.
LOCATION: St. Mark Village
2655 Nebraska Avenue, Palm Harbor

HOW CAN YOU
GET INVOLVED?
Visit BLSPinellas.org
for meeting locations
OFFICERS
President - Mel Coppola
Vice President - Greg Moore
Secretary - Tammy Mohr
Members at Large - Mikel Blackburn
and Ginny Moore
Immediate Past President - Carol Radin

COMMUNICATIONS COMMITTEE

“ SH I N E A L IG H T ON
FA L L P REVENT ION”
Join our Fall Prevention
Coalition of BLS as they
kick-off the New Year with an
interactive presentation about
the impact of FALLS. You will
recognize some of the stories shared and relate to others
from personal experience.
Enjoy a wonderful breakfast, fabulous networking, a
beautiful location, and an empowering message of how
you can make a difference for seniors in 2015.

PLEASE BRING!
A donation of a “Night Light”
(any kind) for the Fall Prevention
Coalition of BLS to collect and
distribute to seniors in our community!
BLS Membership card, $5.00 suggested Member
donation, $10 Non-members. Monetary donations will go
to the Area Agency on Aging of Coalition of BLS.

Our next consortium will be...
Friday, May 8, 2015, 8:30 a.m.,
Mease Manor, Dunedin. Hosted by the
Professional Development Committee.

Meets last Wednesday, 10:30 a.m.
Chair: Trisha Randall
Vice Chair: Dale Griffen

FALL PREVENTION COMMITTEE
Sub-Committee Leadership
Meets 2nd Thursday, 8:45 a.m.
Chair: Christine Hamacher
Vice Chair:Denise Seaman

MEMBERSHIP COMMITTEE
Meets 3rd Tuesday, 9:00 a.m.
Chair: Jennifer Naster
Vice Chair: Jay Marshall

PROFESSIONAL DEVELOPMENT
COMMITTEE
Meets last Tuesday, 9:00 a.m.
Chair: Pat Smoot
Vice Chair: Tina Costa

PUBLIC SPEAKING
& NETWORKING COMMITTEE
Meets 2nd Tuesday, 9:30 a.m.
Chair: Shane Warner
Vice Chair: Karyn Rizzo

SENIOR RESOURCE COMMITTEE
Meets 1st Friday, 9:00 a.m.
Chair: Cheri McKee
Vice Chair: Frank Pascoe
affiliated with
Area Agency on Aging
of Pasco - P i n e l l a s , I n c .
9 5 4 9 Ko g e r B l v d . , S u i t e 1 0 0
(Gadsden Building)
St. Petersburg, F L 3 3 7 0 2

A Marketer’s Life

HIGH PERFORMER OR WORKAHOLIC
submitted by Breque Bonner
Bayshore Home Care

Hello BLS!
Who doesn’t love a new year? A clean slate, time to refocus and redistribute your
energy. Have you ever asked yourself if you’re working harder or smarter? Do you
consider yourself a workaholic and have a hard time disconnecting from work at
the end of the day? Back by popular demand is some insight from Levo League.
In this article we will discover the difference between a top performer and a
workaholic. This article was written by Jullien Gordon. He has spent a great deal
of time doing research and conducting experiments on himself to understand the difference between workaholism and high performance. He found that while they both look like hard work, “the big difference is how
the individual feels on the inside about who they are in relationships to their work,” he explains.
1. High performers know their value. Workaholics allow others to determine their value.
“A high performer knows their self-worth and can thus work with a sense a freedom,” Gordon says. They do
periodic self-evaluations of their performance so that they can constantly improve. And, he says, “they create
their own feedback loops rather than waiting on feedback from others.”
2. High performers give 100% at the right time. Workaholics give 110% all of the time.
Gordon says a high performer knows when to “turn it up.” They know when they’re expected or required to
give everything they have—and they save their energy for those occasions.
“They don’t buy into the illusion of 110%,” he says. “They know that 110% is unsustainable. Instead they
focus on increasing their capacity so that their 100% is better than the competition’s 110%.”
A workaholic attempts to go all out, all the time. “They have difficulty prioritizing what’s important,
therefore, everything is important in their mind.”
3. High performers take initiative. Workaholics are reactive.
High performers plan out their day in advance to make sure they will get their most meaningful work done.
Only after they have completed these takes do they allow themselves to shift focus to unplanned events.
By contrast, Gordon says, a workaholic’s day is driven entirely by outside distractions like reading emails and
handling crises.
4. High performers do business. Workaholics are busy.
A high performer’s primary goal is to do business. “The only thing that matters to them are results,” Gordon
says. “If they can’t see a way to create value in the moment, they facilitate or strategize instead. They know
that like the economy, business comes in waves, therefore they get ready during the dips so they can capitalize
during the upswings.”
The No. 1 goal of a workaholic is to be busy at all times—as they believe that the busier they are (or appear),
the more important they must be.
To read the full article click here.
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Helpful Info
S UBMITED BY

H ELEN KING ,

DEPUTY DIRECTOR, AAAPP

LGBT E LDER I NITIATIVE STILL GOING STRONG
The LGBT (Lesbian-Gay-Bisexual-Transgender) Elder Initiative, started by the Area Agency on Aging
of Pasco-Pinellas, Inc. in 2013 continues to strengthen and find relevancy with each passing month.
Its mission is to build bridges between the Elder Services market and the LGBT elder community in
order to advocate, inform and educate on behalf of LGBT elders. In the past few years, accomplishments have been assisting St Petersburg College on an LGBT Elder conference; identifying criteria
that signify businesses being inclusive; surveying gay-friendly resources in the community and doing
an “Aging on the Suncoast” TV show on this topic. In 2015, the Initiative is producing a “Tip Sheet”
to facilitate businesses who wish to become more inclusive and welcoming to LGBT elders.
Although the Initiative is not officially part of BLS, a number of BLS members have actively
participated and all are welcome. If you have interest, we meet the 3rd Thursday morning (9:00 am)
of each month at the AAAPP. For more information, email Helen King at Helen.king@aaapp.org.

ANNOUNCING: AAAPP ANNUAL LUNCHEON S ET FOR APRIL 24TH
AND THE PATRICIA J. B ELL ACHIEVEMENTS IN AGING AWARD
The AAAPP is having its Annual Luncheon on Friday April 24, 2015 at Ruth Eckerd Hall in
Clearwater. It will be a wonderful time of networking, vendor showcase, recognitions, and music.
Tickets will be $35 a person and invitations will be sent out at a later date.
As part of the luncheon program, the AAAPP will be recognizing the winner of a first time Patricia
J. Bell Achievements in Aging Award. If you know a person that has made significant contributions
in the field of aging in Pinellas and/or Pasco counties, then nominate them by going to
http://www.agingcarefl.org/patricia-j-bell-award/. Deadline to receive nominations is March 9, 2015.
For companies interested in the vendor showcase, sponsorships (including exhibit tables) are now
available. The sponsorships help the AAAPP underwrite the cost of the luncheon. Please see
http://www.agingcarefl.org/annual-luncheon/ for additional information or contact Helen King at
727-570-9696, ext. 210.

S UPER S ENIOR E MPLOYEE AWARD—DEADLINE IS F EBRUARY 23, 2015
Do you know of a senior employee (age 70 or above) working in Pinellas County? Want to
recognize this person for their outstanding work contributions? Then download an application and
submit it. Let’s recognize and celebrate the fact that older employees have excellent work habits and
are essential to the workforce.
You can find the award application and more details at http://www.agingcarefl.org/wpcontent/uploads/2015/01/super-senior-employee-nomination-cover-letter.pdf

I DON'T KNOW MUCH ABOUT INVESTING.
SHOULD I LET MY HUSBAND MAKE THE DECISIONS?

5

Answer: Even if your husband is a financial expert, it's a good idea to at least understand
investing basics. For one thing, because women on average tend to live longer than men, the odds
are extremely high that you could be responsible for making your own financial decisions at some
point. If you suddenly had to make all the decisions yourself--and many women have found
themselves in that position--you'd benefit from knowing enough to protect yourself from fraud and/or
communicate effectively with a financial professional.
Also, even if your spouse is more knowledgeable about finances than you are, understanding
enough to consider the pros and cons involved in an individual financial decision can often produce a
better outcome; it forces both of you to address questions you might not have considered otherwise.
Knowing why a decision was made can help minimize second-guessing on either side later.
If you disagree about a particular investment, remember that though diversification doesn't
guarantee a profit or prevent the possibility of loss, a diversified portfolio should have a place for both
conservative and more aggressive investments. There may be ways to accommodate both spouses'
concerns, and a neutral third party with some expertise and a dispassionate view of the situation may
be able to help you work through differences
Submitted by Candy Goodwin, CLTC, Vernick Financial Planning
(727) 258-9001 / www.vernickfinancial.com
Securities offered through Cadaret Grant and Co., Inc., Members FINRA/SIPC
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Heard it through
the Grapevine!
•

Sally Marvin was elected to serve as Florida State Delegate for the National Institute of
Senior Centers, effective January 2015. She also currently serves as Secretary for the Florida
Association of Senior Centers and as Membership Chair for the Retired and Senior Volunteer Program.

•

CSI Caregiver Services, Inc. is excited to announce the recent move of their Pinellas County office to
4707 140th Ave. N, Suite 113A (inside the Airport Business Center). They will also be having an
Open House on Wednesday March 4th from 3-6pm.

•
•

Guardian Association of Pinellas County has new officer positions:
Cynthia VanVliet, President Ron Viele – Vice President LynnMarie Boltze - Treasurer

•
•

Angela Laboy is now working for Reliant Home Health Care, a nurse owned and operated Medicare
Home Health Agency.

•

CarePlus Health Plans was awarded 5 stars (out of five) by Medicare for 2015. They are the first and
only Medicare provider in Florida to receive a 5 star rating from CMS/Medicare. The best news for
Medicare recipients is that they can enroll in a CarePlus plan anytime during the year; they do not have
to wait until Annual Enrollment Period (Oct 15-Dec 7) to move from a plan they are not satisfied with.

•
•
•

Largo Community Acupuncture is working with veterans who are diagnosed with PTSD, Anxiety,
stress and pain on Tuesdays and Thursday mornings, 11 AM til 2 PM for donations. Tell your friends!

•

After almost 7 years with Griswold Home Care, and with the love and support of the Griswold
Family, Mel Coppola decided to pursue her passion full time. Effective January 2015, Mel opened her
own business, Hearts In Care. Mel is focused on coaching, training and working with organizations
who want to pursue person-directed care values and principles.

•

William Slicker, attorney, has been recognized as a Hero Among Us by the St. Petersburg Bar Foundation.

The National Association of Senior Move Managers (NASMM) has recently notified House to Home
Relocation LLC, St. Petersburg, of its 5- year NASMM membership level. House to Home Owners
Barbara and Jay Marshall will be inducted into NASMM’s Circle of Service level of distinction at the
annual conference in February in Orlando. House to Home Relocation is also proud to announce it
will move into downtown St. Petersburg office space also in February.

Liz Barlowe, MA, CMC of Barlowe & Associates, was recently elected to the Board of Directors of
the National Association of Professional Geriatric Care Managers (NAPGCM). NAPGCM – a nonprofit association representing more than 2,000 members nationally – is governed by a 15-member
Board of Directors. Barlowe will serve a two-year term that began January 1, 2015.

Kelli Edwards, Heidi Elpers, Mary Womble and Melanie Fernandez, of Chart Your Own Course,
recently attended the annual Florida Geriatric Care Manager conference in Sarasota.
Advanced Senior Solutions Care Management Consulting is celebrating its 15th year in business.
Also, the National Association of Professional Geriatric Care Managers will be changing their name
in May. Their newly trademarked title will be Aging Life Care Professionals which better describes
their profession and population they serve, and will stop unqualified people from using this title.

BLS Consortium
November 14, 2014
The Princess Martha

Hosted by the Senior Resource Committee
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How to Create Your
Social Media Roadmap
By Dale Griffen, R.N.
The Go! Agency - Online Marketing Specialists
I love the saying; “Goals in writing are dreams with deadlines.” We
all know the importance of taking the time to create a plan when you
have business goals that you want to achieve. Plans save time and
money in the long run, simple as that. And this holds true for your social
media marketing efforts as well!
Two great examples are diets and road trips. In each scenario, you
want to get from A to B. We all know that having a written plan (or map) is crucial in finding your
way effectively, and efficiently; whether with diet and exercise, or on the highway – a plan keeps
you from getting lost along the way. Consider your social media marketing plan that written map
to success.
A crucial aspect of a successful social media marketing strategy is strong valuable content,
which we talked about in the last issue of The Bugle. The short story on good content is….you
need it to be successful on social media. Remember to write/post things that are important to your
target audience, and include links to get them to visit your website.
Good content takes time to complete, so it is handy to have shortcuts to help you organize your
plan in advance so that you are not spending hours on end trying to keep up with writing and
posting your content on a consistent basis.
My secret weapon for you? An editorial calendar.
What you will need is a calendar (online or printed) and an hour or two to organize your thoughts.
First I suggest that you make a list of all of the information that you would like to share during the
month (events, announcements, email blasts, photos, videos, inspirational messages, holiday
greetings, etc). Then I would suggest that you choose a goal for your month. Whether it be more
email signups, leads, in-office visits, or whatever your own personal business goal would be.
Then, think about how you would drive those results and what type of content makes sense.
Presto! You just found out what your theme of the month will be. So if you are choosing newsletter
signups, you need to weave the theme of your newsletter through your posts during the month.
Also, you should know how many posts you want to do per week. I would always suggest a
minimum of 7-14 per week.
Do you have an email blast that goes out on Tuesdays? Make sure to mark that on your calendar to share a link to your email blast every week on a Tuesday. Want to run a contest to promote
your newsletter signups? Promote it three times per week and mark on your calendar when you
want to do this.
Then continue to add items to your calendar and before you know it – it should be nearly full! By
creating an editorial calendar you will enable yourself to consistently brand yourself across online
and offline as well as come up with quality content that engages your audience. Need help, give
me a call.
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Let’s work together. You and your clients will have immediate access to my
knowledge, expertise and passion. Your clients will also be offered a caring hand.
I know how important that is. I’ve been there.

Medicaid Planning
There are times in life when tough decisions must be made when loved ones can no
longer live alone. Our office can assist you with preparing to be Medicaid ready.

Estate Planning
Without a Will the estate is distributed as the courts decide, regardless of the estate
owner’s wishes. Probate without a Will can be lengthy, painful, and create friction
between family members. We want to work together with you to carefully plan your
estate. With a caring hand, and compassionate understanding, we can help put your
mind at ease before you pass away and your family’s minds at ease afterwards.
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ELCOME

to our new BLS members

The following indivduals / companies have joined us October 16, 2014 through January 6, 2015

Anita Mujidzic ......(anita.mujidzic@griswoldhomecare.com ) .................................................. Griswold HC
Mary Cronin .....(cronincounseling@yahoo.com ) .................................... Cronin Counseling Services
Virginia Loney .....(dloney@tampabay.rr.com) ........................................................................... SW student
Thad Bentley .....(bentleythad@aol.com ) ...................................................... Access Reverse Mortgage
Betsy Dennis .....(edennis@americaneldercare.com) ....................................................... American Eldercare
Lisa Campano .....(lisa@harmonyhh.com) ...................................................................... Harmony HH
Terri Jarlinski .....(terri.jarlinski@brookdale.com) ..................................................... Brookdale Becket Lake
Matthew Michini .....(michini.matthew@principal.com) ............................. Principal Financial Group
Dr. Tom Tufts .....(tom.tufts@nsmg.com) .......................................................... Northstar Memorial Group
Brenda Heimann .....(theheimanns@yahoo.com) .................................................................... Musician
Alina Moser ......(alina.relianthhc@gmail.com) .................................................. Reliant Home Health Care
Joseph Smith ......(jfxsag@gmail.com) ....................................... Advocacy for Rainbow (LGBT) Elders
Amber Dahman ......(ajdahman@yahoo.com) ....................................................... Maximum Home Health
Nicolas Robinson ......(nick@deebelderlaw.com) ....................................... Attorney – Deeb Elder Law
Lisa Hatton ......(join.us@seasonsbelleair.com) ..................................................................... Seasons Belleair
Thad Smith ......(@hallmarkhomecare.com) .......................................................... Hallmark Homecare
David Himes ......(david.himes@healthyvision.org)....................................................Health Vision Institute
Cyndee Haydon ......(cyndee@sandbarstosunsets.com) ......................................... Future Home Realty
Paul Heimann ......(hornfixer.florida@gmail.com)........................................................................... Musician
Barbara Sartiano .....(barbara.sartiano@bcbsfl.com).......................................................... Florida Blue
Heather Reuscher .....(hreuscher@mgalf.com)................................................................... Magnolia Gardens
Rod Myers ......(rmyers@rahstpete.com )......................................................................... Right at Home
Lupe Proctor ......(lproctor@seniorsinservice.org)........................................ Seniors in Service of Tampa Bay
Elisa Gonzalez ......(elgonzalez@wellmed.net).......................................... Wellmed Network of Florida
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Member
Spotlight
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... ON COLETTE FLORIDO

submitted by the membership committee

Colette Florido

This month our spotlight shines on Colette Florido. Colette was born
and raised in Chicago, Illinois. She attended Bradley University where
she earned a double major in both Spanish and in Education. She
married and she presently has a three year old daughter, Remi.

Upon graduation from Bradley University, Colette worked for a firm that provided project management
for large corporations. However, after September 11 she decided to pursue her passion and she got into the
travel industry where she has now worked for 13 years.
Colette is employed by Mayflower Tours which is headquartered in Chicago. However, Mayflower wanted
to open an office in Florida, and Colette volunteered to make the move since her father was already living
part-time in Chicago and part-time in Naples and since her husband’s employer was headquartered in
Sarasota. So, in 2013, Colette and her family moved to Florida where she now manages the local
Mayflower Tours office.
Soon after moving here, Colette visited
the Sunshine Center where she met Carol
Radin who invited her to visit a BLS meeting.
Colette not only visited but she also joined.
Since joining, she has participated in the
Elves for Elders program and has gained
useful knowledge on what care is available
for her own father who is in declining
health.
Colette is also on the board of Skal which
is an international association of travel
professionals. (SKAL is a Scandinavian
word which means ‘welcome drink’). She is
also on the board of the Suncoast Travel
Industry Association.
Colette is very impressed with the St.
Petersburg area and its people and she is
very happy to have exchanged her snow
boots for a beach volley ball.
Please welcome her the next time you
see her.

12

TIPS FOR COMMUNICATING
WITH DEMENTIA CARE PATIENTS
submitted by LynnMarie Boltze
Professional Guardian

1. MAKE EYE CONTACT. Always approach them face-to-face and make eye
contact. Use their name if you need to. It is vital that they actually see you
and that their attention is focused on you. Read their eyes. Always
approach from the front as approaching and speaking from the side or
from behind can startle them.
2. B E AT THEIR LEVEL. Move your head to be at the same level as their
head. Bend your knees or sit down to reach their level. Do not stand or hover over them – it is
intimidating and scary. They can’t focus on you and what you are saying if they are focused on
their fear.
3. T ELL THEM WHAT YOU ARE GOING TO DO BEFORE YOU DO IT, particularly if you are going
to touch them. They need to know what is coming first so that they don’t think that you are
grabbing them.
4. S PEAK CALMLY. Always speak in a calm manner with an upbeat tone of voice, even if you don’t
feel that way. If you sound angry or agitated, they will often mirror that feeling back to you and
then some.
5. S PEAK SLOWLY. Speak at one half of your normal speed when talking to them. Take a breath
between each sentence. They cannot process words as fast as non-diseased people can. Give them
a chance to catch up to your words.
6. S PEAK IN SHORT SENTENCES. Speak in short direct sentences with only one idea to a sentence.
Usually they can only focus on one idea at a time.
7. ONLY ASK ONE QUESTION AT A TIME. Let them answer it before you ask another question. You
can ask who, what, where and when, but NOT why. Why is too complicated. They will try to
answer, fail and get frustrated.
8. DON’T SAY “REMEMBER”. Many times they will not be able to do so, and you are just pointing
out to them their shortcomings. That is insulting, and can cause anger and/or embarrassment.
9. T URN NEGATIVES INTO POSITIVES. For example say “Let’s go here” instead of “Don’t go there”.
Be inclusive and don’t talk down to them as if they were a child. Respect the fact that they are an
adult, and treat them as such.
.

10. D O NOT ARGUE WITH THEM. It gets you nowhere. Instead,
validate their feelings by saying” I see that you are angry (sad, upset,
etc…). It lets them know that they are not alone and then redirect
them into another thought. For example “It sounds like you miss
your mother (husband, father, etc…). You love them very much,
don’t you? Tell me about the time…” Then ask for one of their
favorite stories about that person.
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EVERY MOMENT IS GOLDEN
SENIOR CARE

BY CINTIA DEALENCAR
COUNSELOR AT PRINCETON VILLAGE

OF

LARGO

One of the most difficult times we face during our lives is making the best decisions for our aging
parents. Similar to raising children, taking care of our aging parents requires time, patience, and
emotional strength. When faced with the challenges of medical treatments, financial management, and
day-to-day care, we are left with little room for actual quality time with our loved ones. Though we may
feel guilt in searching for a community to care for them, the benefits that may
come from it are far too great. Imagine spending every moment with your
parents having fun without a care in the world. Now imagine the time you
spend caring for their personal needs before the fun begins. Assisted Living
helps seniors feel more independent from their children while giving them the
care they need. In turn, families are able to have more time to cherish precious
moments with their parents.

CONSIDER THE BENEFITS OF
A BLS MEMBERSHIP
❖ Business Networking
❖ Potential Referrals
❖ Camaraderie & Support
❖ Friendships
❖ Speakers Bureau
❖ Membership List
❖ Job Bank / Professionals inTransition
❖ New Member Receptions
❖ Membership Card
❖ Chomp ‘n Chat Meetings
❖ Annual Educational Conferences
❖ BLS Networking Event Calendar
❖ BLS e-Blasts
❖ A Concentrated Marketing Group
❖ Commonality of purpose & passion for serving seniors
❖ Access to information/options about senior resources
❖ Community Involvement
❖ Opportunities to be selected for Member Spotlight
❖ Fulfillment of giving back to your community and
to seniors

Updates

COMMITTEE

14

BLS Committee Updates are submitted & written by each committee

COMMUNICATIONS COMMITTEE

Chair Trisha Randall / Vice Chair Dale Griffen

The Communications Committee had a quiet holiday season. January ramped up with the deadline for this
issue of The Bugle. Shout-outs to our dedicated committee members, BLS members and our graphic designer
(Suzi at McGraphics Printing). The process of gathering content for The Bugle newsletter is getting easier
each time which is a good sign that the BLS membership likes the newsletter and its content! A pleasant
surprise has been our fairly new column called “Heard it through the Grapevine” – this is a place for you to let
our members know any good news about you or your company aka GOOD GOSSIP.
If you would like to submit an article for consideration in the Bugle please contact one of our committee
members or email it to BLSPRCommittee@gmail.com The deadlines for the remainder of 2015 is April 15th,
July 15th and October 15th.
The Communications Committee meets at 10:30am on the last Wednesday of each month at Dale Griffen’s
office – The Go! Agency, 1301 Seminole Blvd, Seminole. We welcome any BLS member to attend!

FALL PREVENTION COMMITTEE

Chair Christine Hamacher / Vice Chair Denise Seaman

We have gotten off to a great start for the new year with our plans for the upcoming February Consortium
and our theme of “Shine a Light on Fall Prevention”. Our Committee is hosting for the first time and we are
proud to be bringing it to a facility that has been an active participant in Fall Prevention Coalition activities the
last two years – St. Mark Village. We hope you will join us on Friday, February 13th for a delicious breakfast
and our special presentation on how YOU can help prevent falls in 2015. Please note that we are asking all
BLS members to bring a new night light to donate for seniors in our community – these will be collected at
the registration table.
We began our theme with a donation of 300 night lights to Elves for Elders in December and look forward
to continuing donations of night lights to seniors who visit our displays at health fairs or attend our
educational events throughout Pinellas and Pasco counties. We are proud to report that our first “Lunch &
Learn” in Pasco was a big success in November with 45 attendees and 5 presenters. We are looking to do
another one this Spring and welcome any new members that would like to be involved.

continued on page 15
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The BLS Consortium in February will act as our first quarterly meeting for Pinellas (in place of the Kick-Off
events we’ve held the last 2 years). Our next Quarterly Education Meeting will be held in April. Locations will
be announced at the Consortium. The leadership team is growing with new sub-committee heads stepping
in this year (that you will meet at the Consortium) and more active attendees at every monthly meeting. As
you have probably seen from our FPC of BLS emails, our new Vice Chair is Denise Seaman, who has been
active as a sub-committee leader and our secretary for the last 2 years. We thank her for stepping into that
position and also thank Vince Smith for temporarily filling it.
Please feel free to join us for any of our monthly leadership meetings which are held in the 3rd floor
conference room of the Flagship Community Bank Building in Clearwater on the 2nd Tuesday of each month
(except for those months where there is a special quarterly meeting on the same date). Come and learn how
you can easily become an active part of this committee and all we hope to accomplish in our community this
year.
Supplies of Fall Prevention brochures and ID cards are always available by request. Simply contact me to
make arrangements for pick up (we can accommodate pick up in several areas of the county). In the
meantime, please check out all the photos on our website: www.fallpreventioncoalition.org and feel free to
email info@fallpreventioncoalition.org if you have any questions or educational material to contribute. We
welcome your ideas and suggestions as we continue to grow.

MEMBERSHIP COMMITTEE

Chair Jennifer Naster / Vice Chair Jay Marshall

Members Currently as of today's date 1/15/2015 BLS has 166 Active members with 193 pending
renewals. Please submit your payment for renewal if you have not done so already.
Nominations were held in November for the membership committee. Jennifer Naster will remain the
Committee Chair for one more year. The committee voted and our new co-chair is Jay Marshall. Greg
Moore is now the Vice President of BLS, but will still be instrumental in the New Membership
Committee.
The spotlight winner was Colette Florido, please take the time to read and learn more about Colette.
If you would like to join a thriving Committee, we meet the 3rd Tuesday of the Month 9:00 am at The
Area Agency on Aging located at 9549 Koger Blvd (Gadsden Bldg) St. Petersburg, FL 33702
Any questions, contactJennifer Naster (727) 735-7315.

continued on page 16
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Chair Pat Smoot / Vice Chair Tina Costa

Big changes afoot for the Professional Development Committee (ProDev). A new leadership team is eager
to continue the great work done by our predecessors. Lanona Robinson and Ginny Moore have both stepped
down but plan to continue to help grow this committee. Ginny is excited to have been selected to hold an “at
large” board seat for BLS, and Lanona remains very busy with continuing Health Education at St Petersburg
College.
Our new leaders are:
Chairperson: Pat Smoot
Psmoot@snmc.com (727) 656-5657
Vice-Chairperson: Tina Costa
Tcosta@arcadiahomecare.com (813 )334-3472
BLS (ProDev) will be hosting a recruitment function for new members the first quarter of 2015! Please
check the BLS Calendar of Events and special email announcements. We have an exciting year projected
for activities and want to encourage new member ideas and input.
We recently celebrated our annual December breakfast holiday get together – yummy omelets, and
annual sincere appreciation to our great “champions” team for a great year!
Happy New Year everyone! We look forward to working with you in 2015.
The PRODEV committee meets the last Tuesday of the month at 9 AM at the AAA.
PROFESSIONALS IN TRANSITION (PIT)
Ginny Moore g@advocacy4aging.com
This group celebrated its 5th year in service this December. Congratulations! This is a support group for
professionals in transition. We have seen over 75 professionals join our support group in their search for
employment. BLS and non BLS professionals welcome. We will continue to meet the 3rd Thursday of every
month in 2015, please see the BLS Calendar of Events for information. Please let Ginny Moore know of ANY
professional openings so that they can be immediately shared with our members. Thank you!
SOCIAL MEDIA WORKSHOPS
Dale Griffen dale@thegoagencyusa.com
RSVP required – (727) 409-9200
See Monthly Calendar for meeting dates/times

continued on page 17
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Chair Shane Warner / Vice Chair Karyn Rizzo

The Public Speaking Committee has been very busy! We welcomed Karyn Rizzo as vice-chair and
Paula Hochman as secretary.
A permanent location has been found for our committee meetings! A big thank you to Regal Palms for
offering us the Verandah Private Dining room (a side room off their main dining room). We will meet
from 9:00 am -11:00 am on the second Tuesday every month.
We will be hosting quarterly Speed Networking events. Similar to ‘speed dating’, this will be a fast
paced event that will allow you to meet many new people and most importantly let others know what
type of lead would benefit YOUR business! Stay tuned for specific dates/times/locations.
We are happy (and relieved) to announce that we have secured a location for our August Consortium!
(I think this has got to be a BLS record!!) Freedom Square has graciously agreed to host our membership in
their Roscamp Auditorium! Thank you Malisa for all your hard work to get this accomplished!
There will be no Chomp ‘n Chat meeting for February as it will conflict with our February consortium.
A special shout-out to our committee members. Thanks to the great group we have assembled. We have
set an ambitious agenda over the next few months! All good things for our amazing BLS membership!

SENIOR RESOURCE COMMITTEE

Chair Cheri McKee / Vice Chair Frank Pascoe

The Senior Resource Committee is proud to announce service through Elves for Elders to 351 seniors
in Pinellas County. This project could not have been completed without the help of Carol Radin and
The Sunshine Center.
The November Consortium was held at The Princess Martha. The team did a fabulous job of setting
up and supporting the efforts of BLS. $12,000 was awarded to local charities that serve seniors from
BLS. The Helpline Magnet Project is still looking for sponsors. We have been able to reach 4000 seniors
with the magnets this year. We would like to thank the sponsors of the program: Senior Living Guide,
Senior Resource Guide, Fall Prevention Coalition of BLS and Seasons Assisted Living. All the magnets
were printed by ProForma, with a great rate provided by BLS member Adair Vaccarella.
The Senior Resource Committee will now meet at Harmony Home Health on:
March 19th 3:00 pm
May14th 3:00 pm
July 16th 3:00 pm
Sept 17th 3:00 pm
We look forward to seeing you at the next Senior Resource Committee.
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We Need Your Help with the Magnet Project!
All BLS members know that the
Area Agency on Aging of Pasco-Pinellas Helpline
is THE RESOURCE to access information and assistance on
services for elders and disabled adults. Our goal is to raise
awareness of this valuable community service
by printing and distributing magnets through
the following organizations and events in our area.
SHINE Programs • Senior Health Fairs
Members of the BLS Senior Resource Commitee
or directly through the Magnet Sponsor, if desired.
With that goal in mind, the Senior Resource Committee
invites you or your business to consider
a sponsorship of 1000 magnets (or multiples of 1000).
Sponsorship cost is $225 per 1,000 magnets
and includes the Sponsor’s name or company name,
logo, website and email address.

Company
Logo

Sponsored by: Company Name
Line one
Line two

We have no limit to the number of sponsors.
For more information or if interested to sponsor
a minimum of 1,000 magnets, please contact

Cheri McKee at (727) 348-5280

Thank you for taking the time to
read the Bugle Newsletter!
Feel free to forward this newsletter to
non-members of BLS. If they like
what they see, bring them to the
next Consortium and encourage
them to become a member of this
great organization!

WE

ENCOURAGE YOU TO SHARE YOUR FEEDBACK ON OUR FACEBOOK PAGE.

Facebook: www.facebook.com/BLSPinellas
Twitter: www.twitter.com/BLSPinellas
LinkedIn: bit.ly/BLSLinkedIn
WE HOPE TO SEE YOU FEBRUARY 13TH FOR THE BLS CONSORTIUM!
8:30 - 11:00 a.m.
St. Mark Village
2655 Nebraska Avemue
Palm Harbor, FL
Please RSVP on website at www.BLSPinellas.org

BLS Mission Statement
The Better Living for Seniors Consortium will promote continuing service excellence to seniors through
proactive, visionary, and ethical leadership in networking, education and collaboration.
The Better Living for Seniors Consortium of Pinellas County, Florida is affiliated with
the Area Agency on Aging of Pasco-Pinellas, Inc. an Aging and Disability Resource Center
located at 9549 Koger Boulevard, Suite 100, (Gadsden Building), St. Petersburg, FL 33702.

